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MIELI SKAITYTOJAI,

jau treCius metus is eilés, siekiant
pozityviy pokycCiy, Kauno kolegijos
Verslo fakulteto Verslo centras
kvieCia akademine bendruomene bei
verslo sektoriaus atstovus diskutuoti ir
gilinti  zinias ziedineés ekonomikos
pletros tema.

2022 m. lapkricio 25 d. vyko
tarptautinis verslo ir mokslo forumas
Ziedinés ekonomikos pletra
Lietuvoje ir ES'. Sis leidinys
apibendrina renginio metu issakytas
aktualias mintis ir visuomenei svarbig
ekonomikos

informacijg  ziedinés

kontekste.

Su Siuo leidiniu kvieCiame susipazinti
visus akademinés bendruomenes
narius bei verslo atstovus.

DEAR READERS,

For the third year in a row, in order to
positive  changes, the
Business Centre of the Faculty of
Business of the Kauno kolegija
Higher Education Institution invites
the academic community and
representatives of the business
sector to discuss and deepen their
knowledge on the topic of circular
economy development.

achieve

On 25 November 2022, the Business
and  Science  Forum  "Circular
Economy Development in Lithuania
and the EU" took place. This
publication summarizes the
important ideas and information of
public interest presented during the
event in the context of the circular
economy. All members of the
academic community and business
representatives are invited to get
acquainted to this publication.



ZIEDINE EKONOMIKA

2022 m. balandzio menesj JT Klimato kaitos komisija pranese niurig zinia - jei
niekas nesikeis, vidutine temperatura dar Sj Simtmetj padides daugiau nei 3
laipsniais: ty. daugiau nei vadinamosios ,ribines” vertes. Mokslininkai jspeja, kad
atsilimas, virsijantis Sig riba, gali pastumeti Zeme | negyvenama siltnamio busena.
Visgi, per kelerius metus emesi veiksmu radikaliai mazinti emisijas, galime ir
nevirsyti 1,5 laipsnio ribos. Atsakomybe uz aplinkg ir zalieji jgudziai reikalingi
visiems, ne tik vartotojams ir pilieCiams, bet ir sprendimus priimantiems asmenims,
jmonéms ir darbuotojams.

2022 mety forumo duris atverusi Lietuvos Respublikos aplinkos ministerijos vyr.
specialisté Virginija Vingriené jsitikinusi; ,Ziedinés ekonomikos kelias yra
galimybiu. O tie, kurie sugeba isSukius paversti galimybéemis ir jomis pasinaudoti,
visada laimi!* Pasak V. Vingrienes, Siandieniniai gerosios praktikos pavyzdziai,
pristatyti forumo metu, patvirtina, kad ziedines ekonomikos kelias - tai ne tik
reguliacinis spaudimas ar butinybe, kuria sukuria aplinkosaugos situacija ar
geopolitines problemos, bet ir naujo pobudzio pazangi perspektyva. ,Tai jau jrodé
musy verslo entuziastai, kurie iSmintingai pasuko naujais, dar neisbandytais keliais
ir aiskiai jzvelge didziulius ziedines ekonomikos privalumus aplinkosauginiu,
ekonominiu ir socialiniu lygmeniu.”

Forumo moderatore, Lietuvos atsakingo verslo asociacijos (LAVA) vadoveé,
Audroné AlijosSiuté-Paulauskiené jvardijo naujausius ziediskumo rodiklius.
,Circularity Gap Report®, kur kasmet vertinama ziediskumo bukle, ka tik paskelbe
2022 m. ataskaitinius duomenis. Pirmojoje ataskaitoje buvo nustatyta, kad 2018 m.
musy pasaulis buvo tik 9,1% ziedinis, egzistuoja didziulis ziediSkumo atotrukis.
Paskutingje ataskaitoje teigiama, kad musu pasaulis yra tik 8,6% ziedinis.
Ziediskumas turi ateiti j kasdien; gyvenima, jis turety buti busto ir infrastrukturos
dalis, paslaugu, mitybos, sveikatos prieziuros, judumo, pagaminty prekiy ir rysiu
dalis. Ir, zinoma, jis turi buti Svietimo dalis. Radikalus socialiniai ir technologiskai
inovatyvus sprendimai, kuriais siekiama pagerinti zmoniy ir planetos sveikatg, gali
mus pastumeti | kita lygmenj. Né vienas iS sektoriu negali to padaryti vienas,
turime drauge rasti budus susitarti del sprendimu, kurie turety teigiamos reikSmes
musy kasdieniam gyvenimui, savivaldybems, regionams ir salims.”




CIRCULAR ECONOMY

In April 2022, the UN Commission on Climate Change announced the grim news
that, if nothing changes, the average temperature will rise by more than 3 degrees
this century: more than the so-called 'threshold" values. Scientists warn that
warming above this threshold could push the Earth into an uninhabitable
greenhouse state. However, if we take drastic action to reduce emissions within a
few years, we can stay below the 1.5 degree limit. Environmental responsibility
and green skills are needed for everyone, not only consumers and citizens, but
also decision-makers, businesses and workers.

Virginija Vingriené, Senior Specialist at the Ministry of the Environment of the
Republic of Lithuania, who opened the doors of the 2022 forum, shares that "the
circular economy way is today's challenge for all of us, but it is a challenge that
brings economic opportunities. And those who are able to turn challenges into
opportunities and take advantage of them, always win! The examples of today's
good practices that you will present confirm that the path of the circular economy
is not only a regulatory pressure, or a necessity forced by the environmental
situation or geopolitical problems, but also a new kind of advanced perspective.
This is already proven by our business enthusiasts, who have wisely taken new,
untested paths and clearly seen the huge advantages of circularity on an
environmental, economic, and social level.

The moderator of the forum, Audroné Alijosiuté-Paulauskiené, Head of the
Lithuanian Association for Responsible Business (LAVA), pointed out the latest
indicators of circularity. “Circularity Gap Report”, that every year measures the
state of circularity, just published the reporting data for 2022. The first report
established that our world is only 9.1% circular in 2018, leaving a massive
circularity gap. The last report states that our world is only 8.6% circular.
‘Circularity should come to everyday life, it should be part of housing and
infrastructure, part of services, nutrition, healthcare, mobility, manufactured goods
and communication. And of course, it must be a part of education. Radical social
and technologically innovative solutions to improve human and planetary health
may drive us to the other level. None of the sectors can do it alone, we must find
and agree on solutions for our daily life, for municipalities and regions and
countries.”







Valdoné Daugélaité Suskevice -
socialines, aplinkosaugines iniciatyvos
,CupCup” bendrajkureja, tarptautines
konferencijos ,Packaging Forum®2023"
organizatoré, KTU doktorante, tirianti
vienkartiniy pakuociy medziagu
jtraukima | ziedine ekonomika.

PAKARTOTINIO PAKUOCIY NAUDOJIMO
SISTEMOS PLETRA LIETUVOJE - GEROJI
VIESOSIOS |STAIGOS ,,CUPCUP* PRAKTIKA

Valdoné Daugélaité Suskevice -
co-founder of the environmental
initiative CupCup, organizer of the
international conference "Packaging
Forum™2023", PhD student at KTU,
researching the inclusion of single-
use packaging materials in the
circular economy.

DEVELOPMENT OF
PACKAGING REUSE
SYSTEMS IN
LITHUANIA -
GOOD PRACTICES
FROM CUPCUP




Kiekvienais metais pasaulyje
sunaudojama apie 500 milijardy
vienkartiniy puodeliy, kurie nesuyra
ir daznu atveju atsiduria juroje. Vien
Lietuvoje kasmet susidaro daugiau
kaip 40 mln. vienkartiniy popieriniy
kavos puodeliy. Pasaulyje kasmet
iSkertama virs 9 milijony medziy
Siems puodeliams gaminti. Ir tik
maziau nei 1% Siy pakuoéiy yra
perdirbama ar kitaip atgaunama
zaliava. Kyla klausimas, o jei
galétume padéti pasauliui,
nekeisdami nei vieno savo jprocio?

,CupCup* - tai socialine,
aplinkosauginé iniciatyva,  kurios
tikslas - teikti daugkartinio naudojimo
puodelius kaviniu tinklams,
festivaliams, renginiy vietoms, kitoms
judrioms zonoms, siekiant pereiti prie
uzdaro ciklo veiklos modeliy ir mazinti
susidaranciy atlieky kiek.

,CupCup” - daugiau nei puodeliai, tai
- vizija sukurti visuomene be atlieku.
Daugkartiniai ,CupCup” sprendimai
paremti principu ,pasiimti - panaudoti
- grazinti®,

Siuo metu visuomené yra jstrigusi
linijiniame ,imti - naudoti - iSmesti"
modelyje, kuriuo generuojami
didziuliai kiekiai atlieky bei Svaistomi
vertingi Zemeés resursai.

Around 500 billion disposable cups
are used worldwide each year,
which don't break down and often
end up in the sea. In Lithuania
alone, more than 40 million
disposable paper coffee cups are
generated each year. Worldwide,
more than 9 million trees are cut
down every year to produce these
cups. And only less than 1% of this
packaging is recycled or otherwise
recovered raw material. The
question is, what if we could help
the world without changing a single
habit of ours?

CupCup is a social-environmental
initiative, which aim is to provide
reusable cups to café chains,
festivals, venues and other busy
areas in order to move towards
closed-loop models and reduce
waste.

CupCup - more than cups - is a
vision to create a waste-free society.
CupCup’'s reusable solutions are
based on the principle: take-use-
return.

Currently, society is stuck in a linear
take-use-throw model - generating
huge amounts of waste and wasting
the Earth's precious resources.




Siekiant sumazinti poveikj aplinkai,
aktualu pereiti prie ziedines
ekonomikos sistemos integracijos.

Festivaliai ir renginiai per trumpa laiko

tarpa sugeneruoja daugybe
vienkartiniy pakuociu atlieku. Vien
2019 mety vasarg, taikant
daugkartiniy  ,CupCup”  puodeliu

sistemas 7 Lietuvos festivaliuose,
iSvengta daugiau kaip 722 kg
vienkartinio plastiko atlieku. Iki 2021
mety 60 didziujy nepriklausomy
pasaulio festivaliy jsipareigojo
uzdrausti vienkartinj plastika.

Valdoné  Daugeélaité  Suskevice
pranesimo metu taip pat pristaté
tarptauting konferencija ,Packaging

Forum’2023". Si konferencija - tai
pirmasis bandymas Lietuvoje suburti
tarptautine pakuociy gamintoju

bendruomene, siekiant kurti vertingas
partnerystes, dalintis geraja patirtimi,
keistis  kontaktais ir bendromis
pastangomis siekti
ziediskumo bei tvarumo.

pakuociy

Pakuotés tvarumas yra sudétingas
klausimas. Tvarumo vertinimas turi
buti atliekamas, taikant sisteminj
poziurj bei naudojant tinkamus
jrankius.

In order to reduce the environmental
impact, it is essential to move
towards the integration of the
circular economy.

Festivals and events generate a lot of
disposable packaging waste in a
short space of time. In the summer of
2019 alone, more than 722 kg of
single-use plastic waste was avoided
at 7 Lithuanian festivals by using
reusable CupCup systems. By 2021,
60 of the world's major independent
festivals have pledged to ban single-
use plastics.

Valdoné Daugélaité Suskevice also
presented the Packaging Forum. The
Packaging Forum is the first attempt
to bring together the international
packaging community in Lithuania in
order to build valuable partnerships,
share best practices, exchange
contacts and work together to
improve the environmental
friendliness and sustainability of
packaging.

Packaging sustainability is a complex
issue.  Sustainability  assessment
needs to be carried out in a
systematic approach and using
appropriate tools.




Pakuotes tvarumo tematika - plati ir
daznai paremta nuomonéemis, o ne
moksliniais duomenimis.

Tvarumas - tai dilema, kurig siekiama
spresti  renginio metu. Pakuotes
patogumas ir patikimumas yra
tvarumo dalis. Turety buti ne tik
matuojama anglies dioksido emisija ir
skatinamas perdirbimas, taciau ir
uztikrinama  pagrindine  pakuotes
funkcija, t. y. gaminiu apsaugojimas ir
tinkamas prekiy pristatymas bei
judéjimas. Pakuote  turi  atitikti
vartotojo  poreikius, o
parinkta pakuote ne tik sumazina
produkty kiekius ir

tinkamai

nuostolius/atliekas, bet ir prisideda
prie socialiniy problemuy sprendimo.

Ziedinés ekonomikos principu
perdirbant pakuotes, sumazinamas
atlieku kiekis, taip pat sunaudojama
maziau energijos bei vandens, nei
taikant tradicinius metodus, todel Siuo
principu gaminama pakuoté gali
prisideti prie istekliu tausojimo.

Zaliosios pakuotés yra perdirbamos,
kompostuojamos arba skirtos naudoti
pakartotinai, todel poveikis aplinkai
mazinamas dar labiau.

The topic of packaging sustainability
is broad and often based on opinions
rather than scientific calculations.

Sustainability is the dilemma that the
event aims to address. Convenience
and reliability of packaging are part
of sustainability. In addition to
measuring carbon emissions and
promoting recycling, packaging has
to fulfill its primary function of
protecting products and ensuring
proper delivery and movement of
goods. Packaging must meet the
needs of the consumer, and properly
selected packaging not only reduces
product and loss/waste but also
contributes to  solving  social
problems.

By applying circular economy
principles to the design of packaging
or packaging systems, waste is
reduced and energy and water
consumption are lower than for
traditional packaging, so circular
packaging can contribute to resource
conservation.

Green packaging is recyclable,
compostable or reusable, which
further reduces the environmental
impact.




- BUYING SO

JESMOND FF
DIRECTOR AND PR




ZIEDINES
EKONOMIKOS
PSICHOLOGIJA

Jesmond Friggieri - Maltos
lyderystés instituto direktorius ir
vadovas, verslo konsultantas,

treneris ir mentorius, laisvai
samdomas vadybos ir minkstuju
jgudziy treneris.

_,’T(/

Daugeliui atrodo, kad ziedines ekonomikos koncepcijos vystymas yra naujoviskas

ir aktualus. Taciau tiems, kurie gyveno po Antrojo pasaulinio karo, ir tiems, kurie
kencia skurda bei turi labai mazai lesy, ziediné ekonomika buvo vienintelé
galimybe isgyventi.

THE PSYCHOLOGY BEHIND
CIRCULAR ECONOMY

Jesmond Friggieri - director and principal of the Malta Leadership Institute,
counselor, business consultant, coach and mentor, freelance trainer in
management and soft skills.

It seems to many that the development of circular economy concept is something
innovative and actual. However, for those who lived post-World War Il and for
those who are suffering poverty and have very low means, the circular economy
was the only option for how they could survive.
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Masy vakarietiSkame pasaulyje,
kuriame vartotojiskumas tapo
norma, o principas ,imk, naudok ir
iSmesk" tapo kasdienio gyvenimo
dalimi, produkty gyvavimo ciklas
sutrumpéjo iki minimumo.

Kasdieniame gyvenime pagrindiniu
pasirinkimu tapo iSmesti, o ne taisyti ir
remontuoti, kadangi pastarasis budas
brangesnis. Tai salygojo mastysena,
kad pakartotinai naudoti, perdirbti ir
mazinti yra gedinga bei nemadinga.

ekonomikos
Sia mastysena |
ankstesnius laikus, kai kiekviena
daikto dalis buvo laikoma vertinga ir
galéjo buti panaudota pakartotinai.

Ziedinés koncepcija

bando sugrazinti

Paprasti to pavyzdziai gali bduti
pasitelkiami i sektoriy,
pavyzdziui, zemes ukio, kur gyvuninés
kilmes  atliekos  perdirbamos ir
naudojamos kaip trgsos, automobiliu
sektoriaus, kur naudotos  dalys
atnaujinamos ir perparduodamos, taip
pat statybu pramones, kur Siuksles
naudojamos melioracijai ir kt.

jvairiy

Our western world where
consumerism has become the norm
and the concept of "take, use and
throw" has become part of
everyday life, with product life
cycles have been reduced to a clear
minimum.

In everyday life, the main option is to
throw away rather than fix and repair
as it is more costly, creating a
mindset where "Reuse, Recycle and
Reduce" is shameful and not
fashionable.

The concept of circular economy
tries to reverse back this mindset to
the old days where every part of an
object is precious and possibly could
be re-used.

Simple examples from various
sectors such as in the agriculture
sector animal
recycled and used as fertilizer; in the
automobile sector, reconditioning
used parts and reselling them and in
the construction industry, using
debris for land reclamation, etc.

where waste is
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Galima rasti bent keletg tokiy
pavyzdziy, kai naturaliu poziuriu buvo
laikomas pakartotinis naudojimas, o
tai savaime reiske ir atlieky mazinima.
Pavyzdziui, anksCiau Seimose buvo
jprasta, kad vaikai naudojo dévetus
drabuzius ir paveldedavo juos is savo
broliy ar sesery, kadangi seimos buvo
dideles ir neturtingos.

Aplinkosaugininkai, o po ju ir ES bei
kitos svarbios institucijos, pastaraisiais
metais  atgaivino  Sig  ziedinés
ekonomikos koncepcijg kaip klimato
kaitos strategijos dalj. Nors jvairios
taCiau Siuo metu tiek politiniais, tiek
bendruomeniniais aspektais vis dar
esame labai atsilike.

Siekiant, kad ziedine ekonomika buty
sekminga, turi keistis visa kultura, o
tam prireiks ne vieneriy mety. Kaip
vartotojiSkumas netapo jproCiu per
vieng dieng, taip pat uztruks laiko
kartoms jgyti jprotji du
pagalvoti, ar tikrai verta iSmesti dar
gera, veikiantj daikta.

kartus

We can find several such examples
where the natural and
attitude which
automatically meant reducing waste.
In families, it was the norm that
children used second hand clothes
and inherited clothes from their
siblings when families were big and
poor.

‘normal’

was to re-use

During these last years,
environmentalists, followed by the
EU and also other important

institutions, revived this concept of
circular economy as part of the
climate change strategy. Though
various
have

initiatives and companies
taken up the challenge,
however we are very far back both
from the political side and also from
the community side.

In order for the circular economy to
be successful, it needs a culture
change meaning that this would take
years and years. Like consumerism
has taken years to become part of
the everyday habits of individuals,
likewise it take time that
generations would reverse the way
of thinking and make it habitual that
they think twice before throwing
away something even if it is still
good.

will

13



Nors jau yra parengtos Svietimo
programos ir paruosti teisés aktai,
zmonems nera ir nebus labai lengva
mastyseng bei jprocius.
Turime suprasti, kad vartotojiSkumas
patenkina naturaly malonumo ir
jaudulio instinkta, norg tureti kazka
naujo, kitokio ir Sis pojutis patiriamas
akimirksniu.

pakeisti

Ziediné ekonomika reikalauja kritinio
mastymo ir emocinio intelekto tam,
kad buty galima suvaldyti impulsa
iISmesti ir nusipirkti kazka naujo.

Taigi ziediné ekonomika priestarauja
visoms zinioms, kurias nuolat girdime
iS bulvarinés ziniasklaidos ir tam, kad
jveiktume §j issSukj, pirmiausia turime
pakeisti savo gyvenimo buda bei
mastyma. yra
paprastas Sios koncepcijos pavyzdys,
kai sena elektroniné jranga isardoma
ir vel paverCiama  zaliavomis.
(http://www.electrowastemalta.com/
about-us). Jei kiekvienas zmogus jdes
bent maza indélj, tikiu, kad pakeisime
mus supantj pasaulj j geresn;.

,Electrowaste Ltd"

While educational programmes and
legislators are set in place, it will not
be very easy for individuals to
change their mindset and change
their habits. We need to understand

that consumerism satisfies the
natural instinct of pleasure and
excitement, of having something

new, different and this sensation is
instant.
Circular economy requires critical
thinking and emotional intelligence in
order to control the impulse of
throwing away and buying
something new.

Thus circular economy goes against
all odds of the message that we
constantly receive through the media
of quick fixes and in order that we
overcome the challenge, we need to
change our lifestyles and our ways of
thinking. Electrowaste Ltd is a simple
example of this concept where old
electronic equipment is dismantled
and brought back to raw materials.
(http://www.electrowastemalta.com
/about-us). If every person does their
small part, | believe that we can
change the world around us to a
better place.

14
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ATLIEKY
TVARKYMO
ISSUKIAI
LIETUVOJE

Rita Pauksté - Lietuvos jmoneés
,Toksika" laboratorijos vedéja.

1992 m. jkurta ,Toksika" yra licencijuota pavojingu atlieky tvarkymo jmoné, kurios
veikla - pavojingu atlieku surinkimas, transportavimas, laikinas saugojimas,
deginimas, pavojingy atlieky Salinimas savartyne ir tvarkymas kitais budais.
Bendrove yra jregistruota Atliekas tvarkanciu jmoniu registre ir turi licencija
tvarkyti visas Salyje susidarancCias pavojingas atliekas, taip pat turi teise rinkti,
saugoti ir tvarkyti daugelj nepavojingu atlieku.

CHALLENGES OF WASTE
MANAGEMENT IN LITHUANIA

Rita Pauksté - head of the Lithuanian company “Toksika" laboratory.

“Toksika" was founded in 1992. It is a licensed hazardous waste management
company, which activities are hazardous waste collection, transportation,
temporary storage, incineration, disposal of hazardous waste in a landfill, and
handling in other ways. The company is registered in the Register of Waste
Management Companies and has a license to manage all hazardous waste
generated in the country, and also has the right to collect, store and manage
many non-hazardous wastes.

16



UAB ,Toksika" yra viena didziausiy
pavojingy atlieky tvarkymo jmoniy
Lietuvoje, valdanti pavojingy atlieky
deginimo pavojinguy
atlieky sgvartyna.

jrenginj ir

Bendrove salina didzigja dalj savo
veiklos metu surinkty ir susidariusiy
pavojingu atlieku: jos deginamos
pavojingu atlieky deginimo jrenginyje
arba Salinamos pavojingu atlieky
savartyne.

2020 m. vandeniniy dazy ir klijy
atliekoms tvarkyti pradétas taikyti
flokuliavimo metodas. Dalj surinktu
atlieky bendrove perduoda kitiems
tvarkytojams atlikti galutinj
apdorojima.

Bendroves veikla grindziama veiklos
skaidrumu, atvirumu,
bendruomeniskumu ir
prioriteto  teikimu  aplinkosaugos
reikalavimuy kontrolei bei darbuotojy
saugai.

auksciausio

Jmones pavojingu atlieky deginimo
jrenginio iSmetamuy tersaly stebesena
vykdoma, laikantis griezCiausiu ES ir
Lietuvos jstatymu bei kitu norminiu
akty, o

iISmetamus

iSsamus duomenys apie

tersalus teikiami
visuomenei ir  kontroliuojancioms

institucijoms.

"Toksika"
hazardous

is one of the largest

waste management
companies in Lithuania, operating a
hazardous waste incineration plant
and a hazardous waste landfill.

The company disposes of most of
the hazardous waste collected and
generated during its activities: it is
burned in a hazardous
incinerator or disposed of
hazardous waste landfill.

waste
in a

the flocculation method
to manage

In 2020,
began to be used
aqueous paint/glue waste. The
company transfers part of the
collected waste to other handlers for
final processing.

Company's activities are based on
operational transparency, openness,
community spirit and giving the
highest priority to the control of
environmental requirements and the
safety of employees.

The monitoring of emissions from the
company's hazardous waste
incineration facility is carried out in
compliance with the strictest EU and
Lithuanian laws and other regulatory
acts, and detailed pollutant emission
data is provided to the public and
controlling authorities.
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,Toksika" siekia dirbti su kuo
mazesniu neigiamu poveikiu aplinkai,
todel stengiasi kuo efektyviau iSvalyti
deginimo
tersalu.

jrenginio  dumus  nuo
Jmone vykdo nuolatine
pavojingu atlieky deginimo jrenginio
stebéseng ir kiekvieng dieng skelbia
faktines vidutines praéjusios dienos
iISmetamuy tersaly vertes.

Bendroves veiklg priziurinCiam Siauliy
regiono aplinkos apsaugos
departamentui  suteikta galimybe
stebeti iSmetamy tersaly duomenis
realiuoju laiku. Matavimy rezultatai
rodo, kad faktinés deginimo jrenginio

iSmetamuy terSalu normos yra gerokai

mazesnés uz nustatytas ribines
vertes.
Kasmet organizuojami atviry duruy

renginiai, kuriy metu artimiausioms
bendruomenéms, klientams ir verslo
partneriams pristatomi
rezultatai ir busimos veiklos planai.
Organizuojamas pavojingu  atlieku
surinkimas ir isvezimas Siauliy rajono
gyventojams. Jo metu pavojingos
atliekos  surenkamos nemokamai,
ekologijos ir
pavojingu atlieky tvarkymo temomis.

veiklos

vykdomas Svietimas
Nuolat matuojami iSmetamuy tersaly
kiekiai ir perduodami  Aplinkos
apsaugos departamentui per
internetine sistema. |moné atlieka
iSmetamyju terSaly matavimus ne
reCiau kaip du kartus per metus.

"Toksika" strives to work with the
smallest possible negative impact on
the environment, so it tries to clean
the smoke from the incinerator from
pollutants as efficiently as possible.
The company performs continuous
monitoring of the hazardous waste
incineration facility and publishes the
actual average values of the previous
day's pollutant emissions every day.
The environmental protection
department of Siauliai district, which
oversees the company's activities,
has been given the opportunity to
monitor emissions data in real time.
The results of the measurements
show that the actual emission rates
of the incinerator are significantly
lower than the set limit values.

Every year 'open door" events are
organized, during which the results
of the activities and the next activity
plans are presented to the nearest
communities, customers, and
business partners. Collection and
removal of hazardous waste for
residents of Siauliai district s
organized. During it, hazardous waste
is collected free of charge and
education is conducted on the topics
of ecology and hazardous waste

management.
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Matavimus atlieka nepriklausomos
akredituotos uzsienio eksperty
laboratorijos. 2020 m. pastatyta
aikstele, kuri skirta apsaugoti atliekas
nuo poveikio  aplinkai. Jmone
bendradarbiauja su VILNIUS TECH
universitetu, rengiant pavojingu
atliekuy tvarkymo specialistus. Veikla ir
investicijos vertinamos atsizvelgiant |
CO2 mazinimo tikslg. Jmoné ,Toksika",
tvarkanti pavojingas atliekas, jskaitant
galimai uzkréstas Covid-19 infekcija,
pandemijos pradéjo  nauja
veikla.

metu

Jmone pradéjo teikti dezinfekavimo
paslaugas patalpoms, kurios gali buti
uzkrestos Covid-19. Taip pat ,Toksika"
aktyviai prisidejo stabdant
koronaviruso plitima Lietuvoje. Per
visg pandemijos laikotarpj bendrove
pati rinko medicinines atliekas is
ligoniniy, kontrolés punktu ir Kity
medicinos jstaigu, taip pat priimingjo
kity surinkejy atveztas medicinines ir
kitas atliekas. ,Toksika" darbuotojai
parengée rekomendacijas Sveikatos
apsaugos ministerijai su nurodymais,
kaip infekuotos medicinines atliekos
turety buti pakuojamos ir
perduodamos Salinti. Tai padegjo
papildomai apsisaugoti nuo Covid-19
plitimo.

Emissions are continuously
measured and transmitted to the
Department of Environmental
Protection through an online system.
The company performs emissions
measurements at least twice a year.
Measurements are carried out by
independent accredited laboratories
of foreign experts. In 2020 a site was
built to protect the waste from
environmental impact. The company
with  VILNIUS TECH
University in training hazardous
waste  management  specialists.
Activities and  investments are
evaluated against the objective of
reducing CO2.

cooperates

The company "Toksika',  which
handles hazardous waste, including
potentially infected with Covid-19,
started new activities during the
pandemic. The company has started
providing disinfection services for
premises that may be infected with
Covid-19. Also, "Toksika" actively
contributed to stopping the Covid-19

virus in Lithuania. Throughout the

pandemic, the company itself
collected medical waste from
hospitals, checkpoints and other
medical facilities, and accepted
waste from medical and other

facilities brought by other collectors.
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,Toksika", Siemet Svencianti veiklos
30-metj, ilgg keliag
visuomeneje priestaringai vertinamos
jmones iki geriausiai tvarkomos ir
labiausiai | bendruomene orientuotos
bendroves Lietuvoje.

nuejo nuo

Si valstybiné jmoné, kurios pagrindiné
akcininke yra Lietuvos Respublikos
ekonomikos ir inovacijy ministerija,
Siandien gali buti pavyzdys, kaip
tinkamas valdymas gali uztikrinti
pelninga veikla ir graza valstybei.
Siemet jau tredius metus i§ eilés
,Toksika" gavo auksciausig vadybos

jvertinima vidutiniy jmoniy
kategorijoje.
2021-2022 m. Valdymo indekse

,Toksika" gavo auksciausig bendra A+
jvertinima vidutiniy valstybés
valdomuy jmoniy kategorijoje. Tokj
apdovanojima bendrovei skyré
Valdymo koordinavimo centras (VKC),
kuris  kasmet vertina  valstybés
valdomu jmoniy valdymo kokybe. Per
pastaruosius 30 metu buvo jdeta
daug pastangu, kad butu uzmegztas
dialogas su visuomene ir jrodyta, kad
jmoneé gali veikti saugiai, ekologiskai ir
tvariai.

"Toksika", celebrating its 30th
anniversary this year, has come a
long way from a company that is
considered controversial by society
to the best management and the
most community-oriented company
in Lithuania.

The state-owned company, whose
main shareholder is the Ministry of
Economy and Innovation of the
Republic of Lithuania, can serve as
an example today of how proper
management can ensure profitable
operations and returns to the state.
This year, for the third year in a row,
“Toksika" has been awarded the
highest management rating in the
category of medium-sized

companies.

2021-2022 In the governance index,
"Toksika" received the highest overall
in the category of

state-owned

rating of A+
medium-sized
enterprises. Such an award was
given  to "Toksika' by  the
Management Coordination Center
(MCC), which annually evaluates the
quality of management of state-
owned companies. Over the past 30
years, a lot of effort has been put into
creating a dialogue with the public
and proving that the company can
operate safely, ecologically and

sustainably.
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LAB UNIVERSITY OF




Terhi Tuominen - LAB Taikomujuy
moksly universiteto MTTP specialistée,
projekty  vadovée  pristate LAB
Taikomuyju moksly universiteto ir
Laurea Taikomyjy moksly universiteto
rengiama projekta, kurj finansuoja
Suomijos ekonomines pletros,
transporto ir aplinkosaugos centras.

ZALIOSIOS FINANSINES ATASKAITOS
IR ATSKAITOMYBE KAIP ZALIOSIOS
PERTVARKOS DALIS - ZALIOJI ATSAKOMYBE

GREEN FINANCIAL Terhi Tuominen - RDI specialist,
STATEM ENTS AND project manager at LAB University of

Applied Sciences, project manager

ACCOUNTABILITY AS presented a project that is developed

by LAB University of Applied Sciences

PART OF THE GREEN and Laurea University of Applied
Sciences, funded by Finnish Centre

TRANSITION - GREEN for Economic Development, Transport
RESPONSIBILITY and the Environment.
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Projekto tikslas - stiprinti mazy ir
vidutiniy apskaitos ir ju
klienty atsparuma, pereinant prie
zaliosios atskaitomybés, didinant juy
informuotuma apie naujus jmoniy
atsakomybeés atskaitomybés
reikalavimus, remiant ju gebéjima
keistis ir ugdant jy kompetencijq
zaliosios finansinés atskaitomybés ir
imoniy atsakomybés atskaitomybeés
srityje.

imoniy

Siuo projektu siekiama kartu su
mazosiomis ir vidutinemis apskaitos
jmonemis kurti nauja paslaugu model;
Jju klientams, kuris leisty
nepriklausomai nuo pramones Sakos
rengti neutralias, objektyvias zaligsias
finansines  ataskaitas ir jmoniy
pades
jmoniy

atsakomybes ataskaitas. Tai
palaikyti apskaitos

konkurencinguma ir suderinti
atsakomybes atskaitomybes
standartus tikslinese srityse ir kitur
Projektas prisidées prie

Suomijoje.

darbuotojams del Covid-19
epidemijos, nes zalioji ekonomika ir
kompetencijos Sioje srityje stiprina
gebejima keistis. ISplétus atsakingu
paslaugu  buhalterinés  apskaitos
klientams spektrg, naujas buhalteriniy
paslaugu modelis pades nedelsiant
reaguoti j Covid-19 pandemija.

The aim of the project is to
strengthen the resilience of small
and medium sized accounting
enterprises and their clients in the
green transition by raising their
awareness of the new corporate
responsibility reporting
requirements, supporting their
capacity to change, and developing

their expertise in green financial

reporting and corporate
responsibility reporting.
The objective is to co-create

together with the small and medium
sized accounting enterprises a new
service model for their clients, that
enables them to do a neutral,
objective green financial statements
and responsibility reporting,
regardless of industry. This will
support the competitiveness of the
enterprises and
harmonize the responsibility
reporting standards in the target
areas and elsewhere in Finland. The
project contribute to the
additional challenges posed by the
Covid-19 epidemic for accounting
staff, as considering the green
economy and competence will
strengthen the capacity for change.
Expanding the range of responsible
services for accountancy clients, a
new accountancy service model will
support the immediate response to

accounting

will

the Covid-19 epidemic.
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2021 m. ES pradegjo jgyvendinti nauja
jmoniy atsakomybes teises iniciatyva,
kuri netiesiogiai veikia ir tas mazasias
ir vidutines jmones, kurios yra tiekimo
grandiniy dalis arba didesniy jmoniy ir
(arba) mazmenininky (kuriems taikomi
tvarumo standartai) paslaugy
gamintojai ar tiekejai.

Tiketina, kad kiekvienoje ES salyje
jstatymas bus igyvendinamas
skirtingai ir daug klausimuy isliks vis
dar neaiskus (del to, kaip jstatymas

bus  jgyvendinamas  nacionaliniu
lygmeniu). Tai reiskia, kad jmones
pradeda reikalauti tvarumo

reikalavimy is savo vertés grandines
partneriy - mazu ir vidutiniu jmoniu.

Taciau mazoms ir vidutinems
jmonems truksta objektyvumo ir
skaidrumo, teikiant tvarumo

ataskaitas. Sio tipo jmonés taip pat
daznai susiduria su istekliy trukumu.

Pirmaisiais  projekto
buvo

jgyvendinimo
surengti jvairus
internetiniai  seminarai

metais
mokomieji ir
tvarumo ataskaity teikimo klausimais,
skirti mazoms ir
vidutinems apskaitos jmonems. Be to,
buvo atliktas parengiamasis tyrimas
mazy ir vidutiniy jmoniu atsakomybes
klausimais ir isanalizuota Siy jmoniy
atsakomybes ISSU
tirlamuoju momentu.

kurie buvo

situacija

The EU launched a new corporate
responsibility law initiative in 2021
which indirectly affects also those
small and medium enterprises who
are part of the supply chains or
service producers or suppliers of
larger firms/retailers (who require
sustainability standards).

Implementation of the law is likely to
vary in each EU country and many
issues are still unclear (regarding
how the law is implemented on a
national level). This means that
companies are starting to demand
sustainability requirements from their
value chain partners - small and
medium-sized enterprises. However,
small and medium enterprises lack
objectivity and transparency in their
sustainability reporting. Small and
medium enterprises often have
resource constraints also.

In terms of project implementation,
during the first year, various
educational workshops and webinars
reporting
and medium

related to sustainability
issues to small
accounting firms were organized.
Moreover, a preparatory study was
conducted related to small and
medium enterprises responsibility
issues and analyzed the current state
of the responsibility issues among

the target firms.
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IS viso tyrime dalyvavo beveik 200
Suomijos jmoniu. Kartu su apskaitos
jmonemis ir eksperty grupe buvo
paslaugy  projektavimo
modelis (Blueprint).

sukurtas

Projekto metu buvo noreta pasiekti
bei bendradarbiauti su 40 mazuy ir
vidutiniy apskaitos jmoniu.
surinkta informacija apie tai, kokius
duomenis/pagrindines
savybes, susijusias su trimis tvarumo
sritimis aplinka,
ekonomine atsakomybe ir socialine

Buvo
statistinius
(atsakomybe uz

atsakomybe), galima jvertinti.

Siuo metu modelio kirimas eina j
pabaiga. Jau yra sukurti mazy ir
vidutiniu jmoniu konteksta atitinkantys
atsakomybes rodikliai/ priemones ir
atsakomybeés atskaitomybes modelis,
kuris  pateikia  atsakymus  apie
pagrindinius atsakomybes rodiklius.
Paslaugu ir tvarumo  ataskaitu
modelius planuojama baigti kurti per
artimiausius 5 menesius.

Overall, close to 200 firms in Finland
were reached. The service design
model (Blueprint) was developed
together with the accounting firms
and expert team.

Was aimed to reach and collaborate
together with 40 small and medium
accounting firms during the project.
The feedback regarding what kind of
statistics/key  features can be
measured related to three areas of
sustainability (environmental,
economic and social responsibility)
was collected.

The model is currently finalizing.
‘responsibility indicators/measures’
that small and medium
enterprises’ context and
‘responsibility  reporting  model”
which gives answers for the key
responsibility indicators, are
developed. The service model and
sustainability reporting model is
finalizing during the next 5 months.

suit
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STRATEGINIAI
ZINGSNIAI
ZIEDINES
EKONOMIKOS LINK
SUOMIJOJE

Meri Jalonen - LAB Taikomuju mokslu universiteto vyriausioji tvaraus verslo
specialisté pristate Suomijos strategine ziedinés ekonomikos skatinimo programa.
Siekiama iki 2035 m. ekonomika paversti ziedinés ekonomikos principais
grindziama ekonomika, o tai yra svarbus zingsnis siekiant Suomijos anglies
dioksido neutralumo tikslo ir stiprinant Suomijos, kaip ziedinés ekonomikos
lyderes, vaidmen,;.

STRATEGIC STEPS TOWARD A CIRCULAR
ECONOMY IN FINLAND

Meri Jalonen - Chief Specialist in Sustainable Business at LAB University of
Applied Sciences presented Finland's strategic programme to promote a circular
economy. The aim is to transform the economy into one that is based on the
principles of a circular economy by 2035, which is an important step toward
achieving Finland's carbon neutrality target and strengthening Finland's role as a
leader in the circular economy.
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Suomijos vizija 2035 m: ,Musy
ekonominé seékmeé grindziama
ziedinés ekonomikos visuomene,

kurioje iSmetamas neutralus anglies
dioksido kiekis".

Programoje  nustatyti  pagrindiniai
zingsniai  ir  tikslai  Sial  vizijai
jgyvendinti: iki 2035 m. istekliy
nasumas padvigubes, palyginti su

2015 m. buvusiu nasumu, o iki 2035 m.
ziediniu medziagu naudojimo rodiklis
padvigubes.

Programa jgyvendinama vykdant
jvairias  iniciatyvas. Jos  apima
ekonomines paskatas taupiai naudoti
gamtinius isteklius ir diegti ziedinés

ekonomikos  paslaugu  modelius;
rengti ES lygmens teisés aktus ir
produktu politikos priemones,

kuriomis remiama ziediné ekonomika;
skatinti stipresne perdirbty medziagu
rinka ir didinti ziedines ekonomikos
paslaugu patraukluma.

Svarbi programos dalis -
kompetenciju ugdymas, jgyvendinant
tokias iniciatyvas, kaip ekspertinio
tinklo - ziedines ekonomikos Suomija
- sukurimas ir ziedinés ekonomikos
kompetenciju jtraukimas | Svietimo
sistema bei darbines veiklos jgudziy
ugdymas.

The vision for Finland in 2035: “Our
economic success is founded on a
carbon-neutral circular economy

society”.

The programme sets key steps and
objectives for achieving this vision:
the productivity of resources will
double by 2035 from what it was in
2015 and the circular material use
rate (CMU) will double by 2035.

The programme is being
implemented through various
initiatives. These include economic
incentives for the sparing use of
natural resources and the adoption
of circular economy service models;
developing EU level legislation and

product policy measures that
support the circular economy;
promoting a stronger market for

recycled materials and improving the
appeal of circular economy services.

An important part of the programme
is the development of competences
with initiatives such as establishing a
network of expertise - Circular
Economy Finland - and including
circular economy competence in the
education system and working life
skills.
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Vienas iS  pagrindiniy  ziedinés
ekonomikos skatintoju Suomijoje yra
,Sitra® - | ateit] orientuotas fondas,
kuris veikia kaip eksperty grupé,
eksperimenty skatintojas ir
bendradarbiavimo katalizatorius.
Vienas is ,Sitra" strateginiy tiksly -

rasti  ekologinio  tvarumo  krizes
sprendimus.
,Sitra®  parenge Suomijos ziedines

ekonomikos 2016-2025 m. veiksmy
plang, kuris buvo pirmasis pasaulyje.
Veiksmy plane, iS vienos puses,
pabréztas valstybés skatinamasis
vaidmuo, palankus vidaus rinkai, is
kitos puses, ir stipri
eksporta ir technologijas
visapusisku  sprendimy
paieska ir bendradarbiavimu,
apimanciu visa vertés grandine.

orientacija |
jmones,
kartu su

Ziedinés ekonomikos mastymo
jtvirtinimas visu lygiu ir visy pramones
Saky svietime yra gyvybiskai svarbus
siekiant sudaryti salygas teisingam
peregjimui prie ziedines ekonomikos
(,Sitra" 2021).

One of the key promoters of the
circular economy in Finland is Sitra -
a future-oriented fund that acts as a
think tank, promoter of experiments
and a catalyst for co-operation.
Finding solutions to the ecological
sustainability crisis is one of Sitra's
strategic objectives.

Sitra prepared the Finland's road
map to a circular economy 2016-
2025, which was the first one in the
world. On the one hand, the road
map highlighted the state's enabling
role favorable for the domestic
market, on the other hand, and a
strong company, export and
technology orientation combined
with the search for comprehensive
solutions and co-operation covering
the entire value chain.

Embedding circular economy
thinking into education at all levels
and in all industries is vital to

enabling a just transition to a circular
economy (Sitra 2021).
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Suomijos aukstojo mokslo institucijos
daug siekdamos
jtraukti tvarumo klausimus j Svietimo
ir MTTP veikla.

imasi iniciatyvuy,

Nacionalineémis finansavimo
programomis skatinama MTTP veikla,
kuria skatinamas tvarumas ir ziedine
ekonomika, pavyzdziui, programa
,Carbon neutral Finland" skatina
energijos vartojimo efektyvuma ir
ziedine ekonomika, kad buty
Silthamio

sumazintas iSmetamy

efektg sukelianciy dujy kiekis.

Suomijos taikomujy moksly
universitety  konsorciumas  steigia
nauja ziedines ekonomikos

kompetenciju centra. Jame siulomi
ziedines ekonomikos verslo modeliai,
padedantys  paspartinti  pelhinga
augima, dalijamasi informacija apie
naujausias ziedinés ekonomikos
tendencijas ir mokslinius tyrimus,
telkiami ekspertai.

Finland's higher education institutes
taking many initiatives to
incorporate sustainability issues in
education and RDI activities.

are

National funding programmes
encourage RDI  activities  that
promote sustainability and a circular
economy e.g., Carbon neutral Finland
(ERDF) promotes energy efficiency
and the circular economy to reduce
greenhouse gas emissions.

A novel Competence Center for
Circular Economy is being
established by a consortium of
Finnish  universities of applied
sciences. It offers circular business
models to accelerate profitable
growth, shares information on the
latest circular economy trends and
research, and brings together
experts.
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ISITRAUKIMAS KAIP
GERIAUSIA
INVESTICINE GRAZA:
KAIP SUKURTI
TVARAUS PREKES
ZENKLO STRATEGIJA?

Vera Wamsteeker, marketingo agenturos ,AnGOAN" jkureja teigia, jog lojalumas
prekes zenklui yra vienas iS nedaugelio ilgalaikiy konkurencinio pranasumo
saltiniy. Kai klientas tampa lojalus prekés zenklui, jam sunkiau pereiti pas
konkurenta. Lojalus klientai yra linke daugiau isleisti prekées zenklui ir tai savaime
turi jtakos augimui - gerbegjai rekomenduoja prekes zenklg draugams bei Seimos
nariams. Taciau, déel kokiy priezasCiy zmones islieka lojalus?

ENGAGEMENT HAS THE BEST ROI:
HOW TO CREATE A SUSTAINABLE
BRANDING STRATEGY?

Vera Wamsteeker, the founder of the marketing agency AnGOAnN, states that
Brand loyalty is one of the few long term sources of competitive advantage. Once
a customer is loyal to a brand, it is often more difficult for them to switch to a
competitor. Loyal customers tend to spend more with the brand and it's self-
reinforcing, fans recommend the brand to friends and family. But what makes
people stick?
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Vartotojams vis labiau rupi klimato
kaitos, socialinio teisingumo ir
ekonominiy pokyciy temos, todél jie
vis dazniau supranta juy pinigy
reikSme.

,Yotpo" 2021 m. tyrimu duomenimis,

daugiau kaip 84% pasaulio
respondentu yra labiau linke pirkti is
prekes  zenklo, kurio  vertybes

sutampa su ju paciu vertybemis, o tai
itin aktualu Z kartos atstovams, kuriy
su Siuo teiginiu sutiko daugiau kaip
90%. Del to tampa
pagrindiniu lojalumo prekes zenklui

tvarumas

veiksniu. Ir ne veltui - tai vienintelis
budas uzsitikrinti Sviesig ateit]. Be to,
tai sitlo ateities verta strategija, kuri
yra  patraukli  kiekvienam:  tiek
investuotojams, siekiantiems stabilaus
augimo, tiek klientams, norintiems
kazka pakeisti. Kitas klausimas - kaip
tapti tvariu ir ateities vertu prekes
zenklu?

Bet pirmiausia, kas yra tvarus prekes
zenklas? Kol tradicines jmoneés
galvoja apie didejant] pelna, tuo tarpu
tvarus prekés Zzenklas pabrezia
kilnesnj tiksla. Sis tikslas turi apimti
aplinkosaugos, socialinius ir
ekonominius aspektus.
nulinis atlieky susidarymas,

Pavyzdziui,
nulinis
iSmetamuju tersaluy kiekis, plastiko
atsisakymas, kainos,
vergoves netoleravimas, lygybe ir

tinkamas jmones valdymo kodeksas.

s$aziningos

As consumers face growing
concern around climate change,
social justice issues, economic

changes, they realize their money
counts.

According to  “Yotpo" website
research (2021), over 84% of global
respondents are more inclined to buy
from a brand whose values align with
their own. And with generation Z it's
even more, over 90%. That makes
sustainability a major driver of brand
loyalty. And for a good reason, it's
the only way to ensure a bright
future. Moreover it offers a future-
worthy strategy that is attractive to
For
for

investors
resilient

anyone. who are
looking growth to
customers who want to make a
difference. The next question is, how
to become a sustainable and future-
worthy brand?

But first of all, what is a sustainable
brand? While traditional businesses
like to think about maximizing profit,
sustainability branding emphasizes a
greater purpose. This purpose needs
to entail environmental, social and
economic ideals. For example zero
waste, zero emissions, plastic free,
honest prices, no slavery, equality
and proper corporate governance
codes.
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Noras tapti tvariu prekes zenklu yra
nuolatinis procesas, tai nejvyksta per
vieng diena, svarbus kiekvienas
zingsnis. Siekdama pritaikomumo,
sukuriau 6 zingsniy vadova.

1 ZINGSNIS

Sukurkite tvarumo veiksmu plana,
kuriuo vadovaudamiesi sieksite
galutinio tikslo. Tai ne tik puikus
jrankis strategijai numatyti, bet ir puiki
komunikacijos priemone, kuria galite
pasidalinti su darbuotojais,

suinteresuotosiomis salimis ir
klientais. Pasiimkite jj su savimi |
kelione link  geresnés  ateities.
Dalinkites pazanga, jzvalgomis ir

sunkumais Siame kelyje.

2 ZINGSNIS

Pazvelkite | Visg procesa -
aplinkosauginj, socialinj ir ekonominj.
Kaip galite maksimaliai padidinti
tvaruma? Pazvelkite | visa savo
tiekimo grandine ir poveikj, kur]

darote pasauliui. Investuokite ne tik |
savo produktus. 2015 m. nustatyti JT
darnaus vystymosi tikslai yra puikus
Saltinis, kaip siekti geresniu rezultaty.
Tvarus prekiy zenklai imasi veiksmu,
siekdami keisti situacija.

3 ZINGSNIS

Viso ko pagrindas yra inovacijos -
permastykite, perkurkite IS naujo.
Pasidomekite, kaip galetumete
pakeisti esamus produktus, perdaryti
Juos be plastiko,
saziningesniais ir kt.

tvaresniais,

Becoming a sustainable brand is
always a process, it never happens in
one day. And every sustainable step
counts. To make it more practical |
created a 6 step guide.

STEP 1

Create a sustainability roadmap to
guide your company to your end
goal. This is not only a great tool to
envision your strategy, but also a
great communication means to share
with your employees, stakeholders
and customers. Take them with you
on your journey to a better future.

Share  progress, insights and
struggles along the way.

STEP 2

Look at the whole process,
environmental, social and economic.
How can you maximize

sustainability? Look at your whole
supply chain, and all the impact you
have on the world. Invest in more
than your products alone. The UN
sustainable development goals set in
2015 are a great source for doing
better. Sustainable brands take
action to change things.

STEP 3

Innovation is key - rethink, reinvent
and redesign. Look at how you can
change your existing products and
make them more sustainable, plastic
free, honest, etc.
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4 ZINGSNIS
Bukite atviri ir saziningi. IS kur gaunate
tvariu medziagu, kaip elgiatés su

zmonemis, ar visa jusy tiekimo
grandiné yra skaidri? Siais
globalizacijos ir interneto laikais

sunku nuslepti tiesa. Melas ar apgaule

iSaiskes ir gali sunaikinti prekeés
zenkla.

5 ZINGSNIS

Megzkite partnerystes. Pavyzdziui,

mazmenines prekybos prekiu zenklai
gali palaikyti tuos produktus, kuriy
Saknys susijusios su tvarumo praktika
ir skleisti zinig apie tai savo klientams.

6 ZINGSNIS

Bukite jsitrauke. Kaip matyti iS Sio
pranesimo pavadinimo, jsitraukimas
turi  geriausia  investicine  graza.

Jtraukite klientus | savo strategija,
pasakokite jiems, ka darote, siekdami
pakeisti pasaulj. Dalinkites savo
istorijomis ir vertybemis, uzduokite
klausimus ir atsakykite j juos, kurdami
rysj su klientais!

Visg prezentacija galite atsisiusti

adresu: angoan.nl/download.
Pabaigoje rasite papildoma skyriu
apie tai, kaip atpazinti ,zaligjj
smegeny plovimg" (kaip  prekiu

zenklai apsimeta zaliaisiais, nors is
tiesy tokie néera).

Nes mes visi esame vartotojai ir
turime galig pakeisti verslo pasaulj!

STEP 4

Be open and honest. Where do you
source your sustainable materials,
how do you treat your people, is your
whole supply chain transparent? In
these times of globalization and the
internet it's hard to shuffle things
under the carpet. Lying or cheating
will come out and can destroy a
brand.

STEP 5

Form partnerships. Retailer brands,
for example, can stick to products
that have roots in sustainability
practices and communicate that to
their customers.

STEP 6

Stay engaged. As the title of this
article implies, engagement has the
best ROl (return on investment).
Involve your customers in your
strategy, tell them what you are
doing to change the world. Share
your stories and values, ask and
answer  questions, and make
customers stick!

Download the whole presentation at:
angoan.nl/download. In the end you
will find a bonus section on how to
spot greenwashing (how brands
pretend to be green, but in fact are
not).

Because we are all consumers and
have the power to change the
corporate world!
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